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hopping on the Internet can save
S you time and money, which may

explain its allure—BizRate.com
estimates that more than two-thirds
of Americans will make purchases on
the Web next year. But with the conve-
nience also comes concern: 88 percent
of people report worrying about credit
card fraud when buying online. To allay
any fears that keep you from cashing in
on Internet bargains, we asked industry
experts to share newly created safety
options that ensure the only person
using your credit card is you!

TAP INTO YOUR CARD'S
SECURITY FEATURES
“Compared with a debit card, using
a credit card is a much safer way to
make online purchases,” says Lauren
Weinstein, cofounder of the organiza-
tion People for Internet Responsibility.
And now most major credit card pro-
viders offer additional security features,
like account alerts detailing suspicious
activity or password prompts at a web-
site’s checkout page. Log on to your
credit card company’s site and click
on the fraud protection link to find
out which safety measures are avail-
able. In the market for a new card?
Discover Card substitutes an online-
only account number for your actual
card number, which shields personal
info from retailers (and hackers).
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CHOOSE AN IRONCLAD
PASSWORD

“Internet shoppers usually choose a
password that’s easy to remember and
then use it for every online account,”
says Weinstein. But thanks to advanced
software, tech-savvy thieves can crack
English-based code words, such as your
child’s or pet’s name, in record time. A
better bet: Combine the first letter of
each word of a memorable sentence,
using both upper- and lowercase letters.
(For “I can run 15 miles in 95 minutes”
use “lerl5mi95M.") Hint: Run your
code through the password checker at
Microsoft.com. This free service will
rate your choice from “weak” to “best.”

DOWNLOAD THIS FOR
ADDED PROTECTION

Most fraud occurs when shoppers are
duped by fake websites that look just like
a trusted retailer’s Web page. To guard
yourself against these traps, download
free software (like SiteAdvisor.com)
that indicates the safety of a page. The
tool posts a small icon in the Internet
browser window that rates the site’s
safety quotient (green for safe, yellow
for questionable and red for danger-
ous). Also, keep an eye out for a closed
padlock (just before the website's
address at the top of the browser win-
dow), which lets you know that a site is
secure, adds Weinstein.

Score big savings on
a new home now!

That's according to real-estate
pro Beth Ferrari. When the
housing market begins to cool
in September (after the rush for
families to move before school
starts), prices drop by about 10
percent. That's also when sell-
ers of homes still in inventory
are most likely to offer perks
such as contributions to clos-
ing costs, a few months of paid
condo fees or a free TV.

Sounce: Bath Ferrari, sales and market-
ing consultant, Peabody Properties, Inc.,
Braintres, MA

“My credit is so bad, |
got sent a new credit
card in.the mail that

came with its own pair
of scissors.”

—Peter Sasso
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Save (or make) a
bundle on baby gear

Created by a mother-daughter
duo, Barbara Rizzo and Aly
Calvo, UtheMom.com allows
parents to sell or buy gently
used baby and maternity gear.
You can save at |east 50 per-
cent on anything from bottles
to high-tech car seats and
cribs. And for a small fee ($5to |
$20), list your castoffs to free
up some space in your home.

Sounce: Aly Calvo, cofounder,
UtheMom.com
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